4 SRS

Real Estate Partners

For Lease
The Village Center at the Cays

SEQ LPGA Blvd & N Williamson Blvd
Daytona Beach, FL

JASON B. KAISER, CCIM
407.310.3001
jason.kaiser@srsre.com

JENNIFER DUNN
407.782.2893
jenn.dunn@srsre.com
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4 SRS

For Lease

SEQ LPGA Blvd &

N Williamson Blvd
Daytona Beach, FL

Prime parcel opportunity at
The Village Center at the Cays

Property Specifications

GROUND LEASE

1.0 AC

BUILDING LEASE

1,400 - 10,000 SF

JASON B. KAISER, CCIM
407.310.3001 | jason.kaiser@srsre.com

JENNIFER DUNN
407.782.2893 | jenn.dunn@srsre.com
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About the Property Traffic Counts
* Prime parcel opportunity at Daytona Beach’s premier [-95 85,500 VPD
commercial interchange LGPA BIvd 39,500 VPD
. Ngér the signalized intersection at LPGA Blvd & N Williamson Blvd 22,500 VPD
Williamson Blvd
+ Minutes from 1-95 and I-4 with excellent regional Clyde Morris Bivd 15,600 VPD
connectivity
+ Immediate proximity to Tanger Outlet Center and
Latitude Margaritaville 55+ community Neqrby Retailers
+ Strong surrounding growth with new residential,
retail, office, and healthcare development anger
. . DAYTONA BEACH 4 4
+ Multiple points of frontage along LPGA Blvd, TOWN CENTER

Williamson Blvd, Mason Ave, and Clyde Morris Blvd
SRS REAL ESTATE PARTNERS
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By ICI Homes
1,200 Units
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-95 & LPGA Blvd | Aerial

Daytona Beach, FL

By ICI Homes
1,200 Units
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The Village Center at the Cays | Conceptual Parcel A

SEQ LPGA Blvd & N Williamson Blvd | Daytona Beach, FL “
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=~ SITE DATA TABLE:
= PARKING CALCULATIONS:

FITNESS:
40,000 SF @ 10 SPACES/1,0008F

RESTAURANT 1
4,620 SF @ 1 SPACE/50 SF

RESTAURANT 2;

5,000 SF @ 1 SPACE/S0 SF

RESTAURANT 3:
2,000 SF @ 1 SPACE/S0 SF

RESTAURANT 4:
2,000 SF @ 1 SPACE/S0 SF

RESTAURANT 6:

bt 74;

RESTAURANT 5:
1,400 SF @ 1 SPACES0 SF

RETAIL 1:
3,500 SF @ 3.5 SPACES/1,000 SF

RETAIL 2:

7,200 SF @ 3.5 SPACES/1,000 SF

1,200** SF @ 1 SPACE/50 SF 24 SPACES

RETAIL 3:

7.200 SF @ 3.5 SPACES/1,000 SF 26 SPACES
201* SPACES

RESTAURANT 7:

2,700** SF @ 1 SPACE/S0 SF 54 SPACES
93 SPACES

RESTAURANT 8:

5,310** SF @ 1 SPACE/S0 SF 107 SPACES
100 SPACES

RESTAURANT 9:

4,334 SF @ 1 SPACE/S0 SF 87 SPACES
s0sPaces

TOTAL REQUIRED PARKING: 839 SPACES (MIN.)
40 SPACES TOTAL PARKING PROVIDED: 897 SPACES
28 SPACES *PER CODB CODE PARKING IS 400 SPACES HOWEVER

BASED OFF PREVIOUS GYM COMMERCIAL PARKING AREAS

/AND EXPECTANT OCCUPANCY, 210 SPACES WILL BE
13 SPACES ASSUMED.

**CUSTOMER SERVICE AREA ASSUMED TO BE 2/3 OF
26 SPACES RESTAURANT SQUARE FOOTAGE
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De m Ogl’a p h i CS SEQ LPGA Blvd & N Williamson Blvd | Daytona Beach, FL K‘

e
()
Area Snapshot £
S
2025 Estimated Population 2,801 53,914 122,702 4’(/&
4.
2030 Projected Population 4,182 59,551 130,622 @6‘»
G/
Proj. Annual Growth 2025 to 2030 8.35% 2.01% 1.26% “,
Daytime Population
2025 Daytime Population 6,392 68,998 153,284 ORMOND
BEACH
Workers 4,944 38,652 81,768
Residents 1,448 30,346 71,516
Income HOLLY,HILL
2025 Est. Average Household Income $73,731 $87,423 $85,494
2025 Est. Median Household Income $59,149 $61,394 $58,371
DAYTONA
Households & Growth BEACH )
2025 Estimated Households 1,362 24,655 54,089 o1 7.*,
/92§ (S
2030 Estimated Households 2,113 27,756 58,647 “»:\
v
Proj. Annual Growth 2025 to 2030 9.18% 2.40% 1.63% SOUTH R
DAYTONA
Race & Ethnicity
2.
2025 Est. White 57% 59% 62% z
2025 Est. Black or African American 24% 26% 23% To2( “‘o° S
(92§ ® &
2025 Est. Asian or Pacific Islander 6% 3% 3% s o“\@
\%)
2025 Est. American Indian or Native Alaskan 0% 0% 0%
PORT
2025 Est. Other Races 13% 12% 12%
ORANGE
2025 Est. Hispanic (Any Race) 12% 10% 10%
? i o8
Want mqre. Contac.t us forq cgmp/ete demographic, R @ eSI'I
foot-traffic, and mobile data insights report.



Target Market Summary

SEQ LPGA Blvd & N Williamson Blvd | Daytona Beach, FL “

Ring of 1 Mile

Key Facts

Total
Population

Median
Household
Income

Total Daytime
Population

Average
Disposable
Income

Annual Household Spending

Apparel &

Services

Population
Annual Growth
Rate

Population 12
Years & Younger

Computers &

Groceries

Hardware

Health Care

Median Age

Female
Population

Eating Out

Want more? Contact us for a complete demographic, foot-traffic, and mobile data insights report.

Annual Lifestyle Spending

Travel

Race

White Population -

Black Population

Hispanic Population

Population of 2+ Races

Asian Population -

Other Race Population

Theatre/Operas/ Movies/Museums/
Concerts Parks
Sports Events Toys/Games/
Crafts/Hobbies
1,599
669
332
223
156
148
T T T T T T T T T T T T T T T T T
200 400 600 800 1,000 1,200 1,400 1,600

0

SOURCE @ esri



Tomoka Town Center Mobile Data & Foot Traffic

SEQ LPGA Blvd & N Williamson Blvd | Daytona Beach, FL “

Data for 02/01/2025 - 01/31/2026
ESTIMATED CUSTOMERS
ESTIMATED VISITS

AVERAGE VISITS/CUSTOMER

TRADE AREA

Saint:/Augustine

Palatka
Palm|Coast
DaQ’;{,Beach
o_‘ﬁ,’_
Delland )
DA
Trode Area Sanford .
1 ™ High
Titusville
. Orlando :
- { ]

Want more? Contact us for a complete demographic, foot-traffic, and mobile data insights report.
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SOURCE @ Placer.ai



SRS REAL ESTATE PARTNERS

200 S Orange Ave, Suite 1300
Orlando, FL 32801
407.455.5030

SRSRE.COM

©2026 SRS. All Rights Reserved.
The information presented was obtained from sources deemed reliable;
however SRS does not guarantee its completeness or accuracy.



