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PROPERTY DETAILS Ranch & Coast
ENCINITAS

SAN DIEGO RANCH &
C OAST R ETA I L C E N T E R New Retail Anchor Buildings, Shops and Restaurants offering Ranch

& Coast lifestyle provisions such as apparel, garden, equipment

SAL E O R L EAS E rental, fencing, irrigation, landscape, tack & feed supplies located
in the heart of Encinitas and Rancho Santa Fe, CA.
OPPORTUNITY 4 ’

The location benefits from its p roximity t o a ffluent co mmunities,
major highways, and coastal areas, making it ideal for retailers
seeking long-term growth in a high-demand, upscale market
generating strong retail fundamentals.

SPACE AVAILABLE FOR
LEASE OR BUILD-TO-SUIT

AVAILABLE SPACE

Anchor Buildings: + 20,000 SF
Shop Space: Various
QSR Drive Thru: +1,800 SF
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ACCESS TO OVER $9B IN CONSUMER
SPENDING, TRANSPORTATION AND
SOUTHERN CALIFORNIA RANCH
AND COAST LIFESTYLE.

HIGHLIGHTS

Access to $9B Annual
Consumer Spending

O
090 Daytime Population in
ﬁﬂ?? Excess of 600,000
Over 200,000

Households Projected

Avg. HH Income
$206,609+

Amongst the highest income
communities in the U.S.

Ground Lease & Build-
to-Suit Opportunities



PRIMARY TRADE AREA
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SITE PLAN

PROPOSED
BUILDING

19,000 SF

SUITE 2038
3,000 SF

SUITE 203C
6,000 SF




LOCAL SHOPPING
CENTERS
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RECENTLY NAMED AMONG THE 20
BEST SURF TOWNS IN THE WORLD BY

HISTORIC HIGHWAY 101 BEACH CUL-

NATIONAL GEOGRAPHIC, ENCINITAS
4 o WEARS ITS SURF HISTORY PROUDLY.
LOCATED ALONG SIX MILES OF PA-
CIFIC OCEAN COASTLINE, ENCINITAS
IS AN UNSPOILED REMINDER OF THE

AN INVITING ESCAPE

Encinitasis a coastal city in San Diego County with a population of about 63,184
people. It has a median household income of $132,276, which is much higher
than the US average of $69,021. The city is known for its beach culture, pristine
beaches, botanic gardens, vibrant downtown, surf, sail, golf and yoga culture.
Some of the popular local companies include Hansen Surfboards Scotty Cam-
eron Golf, Seaside Market, Vuori, La Paloma Theater, Encinitas Surfboards &

Skate Shop, Yoga Six Encinitas, and Swami's Cafe.

The city has an unemployment rate of 4.7%, which is lower than the US average
of 6.0%. The job market has increased by 1.4% over the last year and is expected
to grow by 34.8% over the next ten years. The most common occupations in En-
cinitas are in professional, scientific, technical services (16.8%), health care and

social assistance (11.2%), and manufacturing (11.2%).

The cost of living in Encinitas is higher than the US average, mainly due to the
high rental costs and groceries. A two-bedroom apartment in Encinitas costs
about $3,000 per month, while the US average is $1,1923. The city also has high-
er sales and income tax rates than the US average.

Encinitas is a vibrant and diverse city that offers a variety of attractions and
activities for residents and visitors. It has a rich history, a strong sense of com-

munity, and a beautiful natural environment.

TURE THAT THRIVED IN THE MID-1900S

Encinitas has a population of 63,184 residents

The city has a median household income of $132,276, which

is much higher than the US average of $69,021.

The city has an unemployment rate of 4.7%, which is
lower than the U.S. average of 6.0%.

Encinitas is expected to benefit from increased dyna-

mism of its economy thanks to a expected job market
growth of 34.8% over the next ten years.




ENCINITAS DEMOGRAPHICS

POPULATION 1MILE 5 MILES 10 MILES HOUSING UNITS 1MILE 5 MILES 10 MILES
2028 Projection 5,780 133,275 57992 Occupied Units
2023 Estimate 5726 131,608 564,773 2028 Projection Occupied Units 2442 57526 227756
2020 Census 5,790 133,864 572,582 2023 Estimate Occupied Units 2,415 56,748 221986
2010 Census 5723 124,880 516,730 Owner Occupied 1,786 35,822 138,827
Daytime Population 2023 Estimate 4,415 123,111 640,158 Renter Occupied 204 16,595 71407
Vacant 125 4,332 1,752
HOUSEHOLDS 1MILE 5 MILES 10 MILES Persons In Units
2028 Projections 2,315 53,120 215,947 2023 Persons in Units 2,290 52,415 210,234
2023 Estimate 2,290 52,415 210,234 1 Person Units 255% 24.2% 21.4%
2023 Estimate Average (Mean) Household Size 25 25 27 2 Person Units 35.2% 36.5% 34.0%
2020 Census 2973 51040 206673 3 Person Units 16.6% 16.2% 177%
i [0) 0, 0,
2010 Census 2273 49509 189317 4 Person Units 14.5% 15.7% 168%
5 Person Units 5.4% 5.2% 6.4%
HOUSEHOLDS BY INCOME 1MILE 5 MILES 10 MILES 6+ Person Units 27% 2.4% 3.6%
2023 Estimate
POPULATION PROFILE 1MILE 5 MILES 10 MILES
$250,000 or More 210 210 15.8
Population By Age
$200,000 - $249999 13.2 122 10.6
2023 Estimate Total Population 5726 131,608 564,773
$150,000 - $199999 131 13.6 145
Under 4 3.8% 47% 55%
3125000 - 5149999 80 85 3 5to 14 Years 97% 11.6% 13.1%
$100,000 - 5124999 09 08 109 15 to 17 Years 3.8% 3.6% 3.8%
£75,000 - $99999 02 04 10.5 18 t0 19 Years 2.2% 2.0% 2.3%
$50,000 - 574,999 78 88 101 20 to 24 Years 45% 4.3% 4.9%
$35,000 - $49,999 49 52 60 25 to 29 Years 3.6% 4.6% 5.5%
$25,000 - $34,999 4.0 33 36 30 to 34 Years 3.7% 59% 6.6%
$15,000 - $24,999 38 3.6 37 35 to 39 Years 4.3% 6.7% 7.2%
Under $15,000 5.1 46 5.0 40 to 49 Years 11.0% 13.4% 14.1%
2023 Est. Average Household Income $206,609 205,398 178,598 50to 59 Years 16.5% 14.6% 13.5%
2023 Est. Median Household Income $141,050 140,123 125275 60 to 64 Years 29% 79% 6.6%
0 0 0,
2023 Est. Per Capita Income 582708 81974 66,680 65 to 69 vears 2:4% 1% °8%
70 to 74 Years 6.7% 5.6% 4.6%
75to 79 Years 4.8% 3.5% 29%
80 to 84 Years 2.8% 2.1% 1.8%
Age 85+ 35% 25% 19%

Median Age 52.6 44.8 40.8
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MARKET OVERVIEW

San Diego is a city on the Pacific Coast of southern California, immediately adjacent to
the Mexican border. With a 2021 population over 1.4 million people, San Diego is the eighth
most populous city in the United States and second most populous in California. The city
is also the county seat of San Diego County, the fifth most populous county in the United
States. Since 2010, the local population in San Diego has grown by almost 7.5%. With an
average household income of $120,074, San Diego is also one of the wealthier cities in the
state. The city is known to feature some of the most expensive real estate in the country.
The median home value in San Diego is $864,662, representing an increase of 25.9% since
September 2020.

Featuring cutting-edge businesses in life sciences, genomics,
biotechnology, telecommunications, Smart City technology,
software, and electronics, San Diego is home to notable com-
panies including Qualcomm, Sharp Healthcare, Scripps Health,
Nokia, Kaiser Permanente, Cubic Corporation, and Sony. Qual-
comm, founded in San Diego, has helped the city grow to a world
leader in wireless communications and drives $4 billion in re-
gional impact each year. With its mild year-round climate and
extensive beaches, San Diego offers its local population a high-
ly desirable quality of life coupled with the opportunity to work
with some of the most cutting-edge businesses in the country.
In 2020, the city was ranked as a top ten city for tech jobs as
companies including Eli Lilly, Pfizer, and Takeda need access to
a skilled and highly educated labor force. In San Diego, over 45%
of city residents hold a bachelor’s degree or higher, much higher
than the statewide average.

The University of California, San Diego (UCSD), located in nearby La Jolla, is ranked as
the third best public research university in the United States, according to Forbes. It is the
only university in the San Diego region that is classified “R1: Doctoral Universities — Very
high research activity,” and it has the 7th largest research expenditure in the country. In
2019, UCSD received over $1.35 billion in research funding, its largest total ever. With over
40,000 employees, UCSD is the second largest employer in the city. Other notable colleges
and universities within San Diego include San Diego State University, University of San Di-
ego, and Point Loma Nazarene University.



a major economic
hub of california

The largest driver of economic activity in San
Diego is the military/defense industry, heavi-
ly influenced by the city’'s deep-water harbor
port. Home to military bases for the United
States Navy, Marines, and Coast Guard, the
city features the only major submarine and
shipbuilding yards on the West Coast. Sever-
al major national defense contractors were
started and are headquartered in San Diego,
including General Atomics, Cubic Corporation,
and NASSCO. The military infrastructure in San
Diego is still growing and developing, with nu-
merous military personnel stationed there.
The Navy Region Southwest Headquarters at
Manchester Pacific Gateway opened in No-
vember 2020, a 17-story, 473,000-square-foot
southwest headquarters for the United States
Navy. As of 2020, the military/defense indus-
try provides 23% of the total jobs in San Diego.
Throughout 2019, military spending contribut-
ed $52 billion in economic impact for San Diego
County.

Tourismis another major driver of economic ac-
tivity in San Diego. Responsible for over 194,000
jobs, the city’'s numerous tourist attractions in-
clude Balboa Park, Belmont amusement park,
San Diego Zoo, San Diego Zoo Safari Park,
SeaWorld San Diego, and the largest sport fish-
ing fleet in southern California. San Diego host-
ed 35.1 million visitors in 2019, contributing an
economic impact of almost $18 billion, making
tourism the second largest economic driver in
San Diego.

The city of San Diego is home to the Port of
San Diego, a major economic driver in the re-
gion and responsible for 44,300 area jobs. The
Port manages 34 miles of waterfront where
there are nearly 800 businesses, including the
San Diego Convention Center, two cargo termi-
nals, two cruise terminals, 17 major hotels and
resorts, 20 marinas and yacht clubs, and 70
restaurants. As a vital component to San Di-
ego's economic engine, the Port of San Diego
delivers $9.4 billion in annual economic impact.

culture,
entertainment,
O RS ERES

San Diego features numerous popular attrac-
tions including the San Diego Museum of Art,
the San Diego Natural History Museum, the San
Diego Zoo, Balboa Park, and the San Diego Air-
craft Carrier Museum. Also located in the city,
the San Diego Opera at Civic Center Plaza has
been ranked by Opera America as one of the
top 10 opera companies in the United States.
The city has become a major cultural center of
southern California, featuring the third largest
LGTBQ+ Pride Parade in the country.

San Diego is currently home to one major pro-
fessional sports team, the San Diego Padres
of Major League Baseball. The Padres play at
Petco Park, a 42,445-seat stadium, located in
Downtown's East Village.

HIGHLIGHTS

With its population of over 1.4 million people, San
Diego is the eighth most populous city in

the United States and the second most
populous in California

San Diego’s economy has evolved to feature
prominent cutting-edge companies in life sci-
ences, genomics, biotechnology, telecommuni-
cations, Smart City technology, software, and
electronics

In 2020, San Diego was ranked as a top ten city
for tech jobs

The two largest economic drivers in the area are
military/defense and tourism

San Diego is home to bases for the United
States Navy, Marines, and Coast Guard

In 2020, the Navy Region Southwest Headquar-
ters at Manchester Pacific Gateway opened, a
17-story, 473,000-square-foot southwest region-
al headquarters for the United States Navy

Military spending contributed $52 billion in
economic impact to the county economy

In 2019, San Diego hosted over 35 million
visitors, contributing almost $18 billion in annual
economic impact

University of California, San Diego, is the third
best public research university in the country,
according to Forbes, and is the second largest
employer in the city

Favorable demographic profile: Since 2010, the
population has increased by 7.5% and average
household income has grown by over 37%
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U.S. NEWS & WORLD
REPORT RANK*
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ANNUAL
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U.S. NEWS & WORLD
REPORT RANK**

*Ranking among National Universities
** Ranking among Regional Universities West

U.S. NEWS & WORLD
REPORT RANK*

U.S. NEWS & WORLD
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MAJOR ENCINITAS EMPLOYERS WITHIN 10 MILES
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Petco Health & Wellness Co Inc
Arriver Holdco Inc

Stater Bros Holdings Inc
Medical Management Consultants
Qualcomm

One Sun Power Inc

Tandem Diabetes Care
General Atomics

California Bank & Trust

Rx Pro Health LLC

Baker & Taylor Marketing
Qualcomm Incorporated
Deluxe Digital Media MGT
Deloitte & Touche LLP

Off Duty Officers Inc

UltiSat

Aviara

Palomar College

Excel Modular Scaffold

Neurocrine Biosciences Inc

Teradata Corporation

Gemological Institute of America
Sony Electronics Inc
San Diego Marriott Del Mar

Sanford Burnham Prebys Medical
Discovery Institute




CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Institutional Property.
Advisors, a Division of Marcus & Millichap (“IPA”) and should not be made available to any other person or entity without the written consent of IPA. This Marketing Brochure has been prepared
to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a
substitute for a thorough due diligence investigation. IPA and Marcus & Millichap have not made any investigation, and make no warranty or representation, with respect to the income or
expenses for the subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of
contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business
prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from
sources we believe to be reliable; however, IPA and Marcus & Millichap have not verified, and will not verify, any of the information contained herein, nor has IPA or Marcus & Millichap conducted
any investigation regarding these matters and they make no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers
must take appropriate measures to verify all of the information set forth herein.

Seller retains all rights and discretion to determine the offer and acceptance process including but not limited to the right to accept or reject any offer in its sole and absolute discretion. Seller

shall only be bound by duly executed and enforceable agreements entered into, if any. ALL MATTERS PRIVILEGED AND CONFIDENTIAL.

NON-ENDORSEMENT NOTICE

Institutional Property Advisors, a Division of Marcus & Millichap (“IPA”) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package.
The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of IPA or Marcus & Millichap, its affiliates
or subsidiaries, or any agent, product, service, or commercial listing of IPA or Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing
to prospective customers.

Activity ID ZAF0090961

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR IPA ADVISOR FOR MORE DETAILS.
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189-203-S RANCHO -SANTA FE RD,/ENCINITAS, CA 92024

EXCLUSIVELY LISTED BY:

BILL ROSE CHAD O'CONNOR PARKER WADA REED HAMILTON
Senior Managing Director Investments Executive Managing Director Associate Investments Associate Investments
C:760.402.3484 C: 858.373.3146 C:760.822.6094 C: 619.920.1099
Bill.Rose@marcusmillichap.com Chad.OConnor@marcusmillichap.com Parker.Wada@marcusmillichap.com Reed.Hamilton@marcusmillichap.com
License CA: 01170320 License CA: 01423852 License CA: 02107118 License CA: 02230580
TONY SOLOMON Marcus &MI”IChap

Broker of Record | License # 01238010
23975 Park Sorrento, Suite 400 | Calabasas, CA 91302 ROSE RETAIL GROUP





