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gy ii_L.M' a T == "1 - From the beginning of its stewardship, JBG has shepherded a
Ll e oy brand vision for NoMa that embraces and is immersed in art,
creating a heart and soul for the neighborhood - Lacebark Alley.
Centrally located within a new cluster of mixed-use buildings,
this one-of-a-kind space is a place for human connection and
personal interaction with art and nature. At its heart lies a

monumental Lacebark Elm tree, literally rooting the place.
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Patterson Street Alley Entrance
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One of DC'’s most
visible intersections
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A thriving neighborhood surrounded by Shaw, H Street, Mount Vernon Triangle, and Capitol
Hill, NoMa is centrally located and unbelievably well-connected. Home to Union Station -
the city’s transportation hub - and with an average of more than 110,000 pedestrians and
54,000 office workers daily, NoMa is the fastest-paced neighborhood in DC. The addition of
Lacebark Alley and its surrounding buildings will only serve to bolster the neighborhood and

cultivate its cultural point of view.
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9,000 SF Arts-Centric Public Plaza
Lined With Retail

|
.

144,000 RSF Industrial-Inspired Loft
Office on 10 Floors + Penthouse
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A ROOTED CENTERPIECE

Home to two architecturally distinct office buildings - one creative loft office, one modern

marvel - and a residential building anchored by an independent coffee shop, Lacebark Alley

is the centerpiece of a truly connected place. Surrounded by a collection of gallery space,

restaurants, and retail anchored by the arts-focused Landmark Theatres, this is an entirely new

urban experience in a high-visibility, high-profile location.
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LACEBARK ALLEY IS
A JOINT VENTURE
BETWEEN JBG AND
BRANBYWINE REALTY
TRUST, TWO OF THE

MOST NOTABLE NAMES

IN THE WASHINGTON
DC REAL ESTATE
MARKET. THESTEAM IS
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THE JBG CoMPANIES®
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It is the mission of The JBG Companies to be a world-class investor,
owner, developer, and manager of real estate properties in the Washington
Metropolitan Area. We seek to generate superior, risk-adjusted returns for
our investors while actively mitigating risk. JBG is committed to being an
engaged and responsible member of the communities in which we operate.
JBG invests almost exclusively in urban-infill, transit-oriented developments,
and holds a diverse portfolio that encompasses over 23.6 million square feet
of office, residential, hotel, and retail space. Having deep experience across
all product types enables us to diversify our investments, take advantage of
market opportunities, and mitigate risk through market cycles. We apply skill,
experience, and rigor to creating and preserving outstanding value for our
investors. JBG believes that each development we undertake should enrich a
community. We are dedicated to developing active, sustainable communities,

advancing affordable housing, and promoting public art.

BrandywineRealtyTrust

Brandywine Realty Trust (NYSE: BDN) is one of the largest publicly traded,
full-service, integrated real estate companies in the United States with a core
focus in the Philadelphia, Washington DC, and Austin markets. Organized as
a real estate investment trust (REIT), we own, develop, lease and manage
an urban, town center and transit-oriented portfolio. Our purpose is to
shape, connect and inspire the world around us through our expertise, the
relationships we foster, the communities in which we live and work, and the
history we build together. Our deep commitment to our communities was
recognized by NAIOP naming Brandywine the 2014 Developer of the Year —

the highest honor in the commercial real estate industry.
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