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Gardens @ Westgreen Shopping Center

Gardens @ Westgreen Shopping CenterFOR LEASE
1,479 SF & 4,663 SF End-cap Spaces

ANDY HSU

(O) 713-988-0888

(M) 713-899-1968

andy.hsu@aarealtytx.com
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EXECUTIVE SUMMARY

EXECUTIVE SUMMARY EXECUTIVESUMMARY

AVAILABLE SPACE

• Suite S: 1,479 SF

• Suite I : 4,663 SF

• Additional Outdoor Seatings

ANNUAL RENT RATE:

• BASE RENT # S: $26.00/SF

• BASE RENT # I: $24.00/SF

• NNN: $13.01/SF

POPULATION

1 MILE 3 MILE 5 MILE

16,984 133,887 233,497

AVE. HOUSEHOLD INCOME

1 MILE 3 MILE 5 MILE

$87,125 $128,742 $133,713

TRAFFIC COUNT 2018

• I-45: 224,815

• Westgreen: 26,959

AIRPORT

• IAH: 38.5 MI

• WILLIAM P. HOBBY: 34.1 MI

CONSUMER SPENDING

1 MILE 3 MILE 5MILE

$383 MM $3.43 B $6.08B



AREA MAP

AREA MAP
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Suite I-4,663 SF



SITE PLAN

Steak House 

King’s Lounge

SITE PLAN

SITE PLAN

Indian Restaurant

14

101 Poker

Hair Salon/Mike Tea 

Korean Restaurant

Available

8

Mi Pueblito Restaurant

Carlos Ramos 

Cigar Time

1

Available





DEMOGRAPHICS

DEMOGRAPHICS DEMOGRAPHICS

Description 1 Miles 3 Miles 5 Miles

POPULATION BY YEAR

Population (4/1/1990) 6,537 50,021 63,564

Population (4/1/2000) 8,256 79,711 114,005

Population (4/1/2010) 14,805 116,567 197,127

Population (1/1/2019) 16,984 133,887 233,496

Population (1/1/2024) 17,842 140,702 246,632

Percent Growth (2019/2010) 14.72 14.86 18.45

Percent Forecast (2024/2019) 5.05 5.09 5.63

HOUSEHOLDS BY YEAR

Households (4/1/1990) 2,176 16,262 20,820

Households (4/1/2000) 2,729 25,730 36,926

Households (4/1/2010) 5,231 38,514 64,464

Households (1/1/2019) 6,004 44,195 76,385

Households (1/1/2024) 6,304 46,403 80,750

Percent Growth (2019/2010) 14.78 14.75 18.49

Percent Forecast (2024/2019) 5 5 5.71

GENERAL POPULATION CHARACTERISTICS

Median Age 31.1 34.8 34

Male 8,271 65,661 114,741

Female 8,713 68,226 118,755

Density 4,838.90 4,536.50 2,376.90

Urban 16,984 133,824 231,312

Rural 0 63 2,184

Description 1 Miles 3 Miles 5 Miles

POPULATION BY RACE

White Alone 10,650 89,949 155,610

Black Alone 2,266 14,101 25,604

Asian Alone 985 12,667 22,651

American Indian and Alaska Native Alone 132 1,003 1,591

Other Race Alone 2,077 10,837 18,819

Two or More Races 874 5,330 9,221

POPULATION BY ETHNICITY

Hispanic 7,400 41,608 72,707

White Non-Hispanic 5,815 61,853 106,455

GENERAL INCOME CHARACTERISTICS

Total Household Income ($)
523,100,96

0
5,689,769,46

2
10,213,694,5

04

Median Household Income ($) 66,548 99,998 106,717

Average Household Income ($) 87,125 128,742 133,713

Per Capita Income ($) 31,009 42,525 43,789

RETAIL SALES

Total Retail Sales (including Food Services) ($) 375,840 3,086,582 4,785,755

CONSUMER EXPENDITURES

Total Annual Expenditures ($000) 383,196.70 3,431,315.40 6,076,200.20

Employees, Total (by Place of Work) 2,922 36,219 58,621

Establishments, Total (by Place of Work) 231 2,164 3,722
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