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Uptown Palm Springs | 1,710 SF Office / Retail CBRE
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Uptown Palm Springs offers exceptional visibility and
consistent foot traffic from both locals and visitors,
benefiting from the city's reputation as a year-round
lifestyle and tourism destination. The property provides
a unique opportunity to establish a presence along the
iconic Palm Canyon Drive, one of the region’s premier
retail and pedestrian corridors.
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HIGHLIGHTS

+1,710 SF flexible office or retail layout

Prime Uptown location with strong pedestrian and vehicular exposure

Surrounded by boutique retail, hospitality, and dining
Ideal for showroom, creative office, wellness, or specialty retail

Situated in a market driven by both affluent residents and steady tourism

A7W.  This is a rare opportunity to secure space in one of the Coachella Valley's

" most dynamic submarkets, where design, culture, and commerce converge.
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Palm Springs, California, is a vibrant desert oasis renowned for its mid-century modern
architecture, stunning mountain views, and year-round sunshine. Nestled in the
Coachella Valley, it's a popular destination for tourists seeking relaxation, outdoor
adventures, and a taste of Hollywood glamour. From its iconic architecture and art
galleries to its world-class golf courses, hiking trails, and lively nightlife, Palm Springs
offers a diverse range of experiences for every visitor. It's a place where the desert
landscape meets sophisticated living, creating a unique and captivating atmosphere.
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14.4 Million

Visitors to Coachella Valley (annually)

$7.5 Billion

Visitor Spending (annually)

38,541

Population (3 Miles)

21,560

Households (3 Miles)

$125,552

Avg. Household Income (3 Miles)
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CBRE

For More Information, Please Contact:

© 2026 CBRE, Inc. All rights reserved. This information has been obtained from sources believed reliable but has not
MA RCO ROSS ETTI been verified for accuracy or completeness. CBRE, Inc. makes no guarantee, representation or warranty and accepts
no responsibility or liability as to the accuracy, completeness, or reliability of the information contained herein. You
ma rco,rossetti@cbre_com should conduct a careful, independent investigation of the property and verify all information. Any reliance on this
information is solely at your own risk. CBRE and the CBRE logo are service marks of CBRE, Inc. All other marks displayed
on this document are the property of their respective owners, and the use of such marks does not imply any affiliation

+1 760 346 2300

Lic. 01805951 with or endorsement of CBRE. Photos herein are the property of their respective owners. Use of these images without
the express written consent of the owner is prohibited.



