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SHOPS AT NORTH BRIDGE - INTERIOR MALL

BE PART OF THE RENAISSANCE
AT THE SHOPS AT NORTH BRIDGE.
HOME TO NORDSTROM’S TOP
PERFORMING STORE AND ON

THE CUSP OF A MULTI-MILLION
DOLLAR RENOVATION, AT THE
BEST AND BUSIEST SPOT ON
CHICAGO’S MAGNIFICENT MILE.

e e ANCHORED BY CHICAGO'S
T | HIGHEST SALES VOLUME
i A DEPARTMENT STORE

INCREDIBLY POSITIONED ON
MAG MILE’S BEST INTERSECTION

THE SHOPS AT NORTH BRIDGE,

TOTAL FOOT TRAFFIC HAS

CLIMBED TO OVER 5.1 MILLION

VISITS (2025), VISITOR TRAFFIC

CURRENTLY UP 30% YEAR-OVER-
s YEAR

W FLEXIBLE OPTIONS, SPACES
IE RANGING FROM 450 - 10,000+
MULTI-LEVEL i
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JOIN THESE
TOP BRANDS

On Chicago’s Magnificent Mile, The Shops at North Bridge is
a premier four-level shopping destination anchored by one
of the top-performing Nordstrom stores in the world.

Be part of the transformation of the Shops at North
Bridge’s Dining District — where bold new culinary ideas,
vibrant atmospheres, and elevated taste experiences
will reshape the future of Michigan Avenue.

Flexible leasing options range from +480 square feet.
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FLOOR PLANS

SHOPS AT NORTH BRIDGE - INTERIOR MALL

STREET LEVEL

SECOND LEVEL

LUXURY SHOP-IN SHOPS

0
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SAINT LAURENT  Chloé

GIVENCHY BURBERRY

NORDSTROM

JELLYCAT

POP-UP

COSMETICS, JEWELRY, DESIGNER ACCESSORIES,
& WOMAN'S SHOES
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LUXURY SHOP-IN SHOPS

BRUNELLO
MONCLER  CyCINELLI

habitant

NORDSTROM

MEN’S DEPARTMENT, MEN'S SHOES,
& CUSTOM ALTERATIONS

RAW EDGE
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SHOPS AT NORTH BRIDGE - INTERIOR MALL

FLOOR PLANS

THIRD LEVEL FOURTH LEVEL

DINING DISTRICT: Re-designed flexible restaurant spaces starting
at +480 SF, ideal for operators looking to deliver elevated concepts

in a vibrant food hall environment.
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Marketplace Cafe

IAVY NVOIHOIW N

NORDSTROM NORDSTROM

1 640 SF 5 680 SF 9 458 SF

2 680SF 6  497SF 10 795SF

ﬂ 3 770SF 7 550SF 11 780SF

4 670SF 8 674SF

WOMAN'S DEPARTMENT
DESIGNER, SAVVY, & DENIM

=
B N

Ll:] _m CHILDREN’S + BABY DEPARTMENT, HOME,
F—1

WOMEN'S INTIMATES & ALTERNATIONS
J
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NORTH
MICHIGAN AVENUE

RANKS #1 IN ANNUAL PEDESTRIAN TRAFFIC*

+30 MILLION VISITORS

Have been to North Michigan Avenue over the past year, which is outpacing visitor
metrics from Upper 5th Avenue, Union Square, and the other top U.S. high streets.

DEMOGRAPHICS 1 Mile Radius

479,665 108,239 $192,424

Daytime Population Residential Population Average Household Income
OVER 35 HOTELS = 9,000 keys - within 1 Mile
N G % $
/“al'l'loﬂ FOUR SEASONS
THE GWEM HOTEL THE RiTz-CARLTON® Tottls and Fovsorts
THE LANGHAM THE PENINSULA PARK HYATT®

CHEZADD CHICAGO

*(Source: CBRE and Placer.ai, a leading provider of location analytics and foot traffic data).

BRIDGE - INTERIOR MALL
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STEPHEN ANSANI .|
+1312 9351907 | stephen.ansani

dent investigation of

p

the property and verify all information.
Any reliance on this information is
solely at your own risk. CBRE and the
CBRE logo are service marks of CBRE,
. All o her marks. idisplayed on this
ocumeh are the property of their
pective owners, and the use of such
%gos does notimply any affiliation with
~=weorendorsement of CBRE.Photos herein
are the property of their respective
owners. Use of these images without
he jexpress written consent of the

$ prohibited.




