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BE PART OF THE RENAISSANCE
AT THE SHOPS AT NORTH BRIDGE.
HOME TO NORDSTROM'’S TOP
PERFORMING STORE AND ON

THE CUSP OF A MULTI-MILLION
DOLLAR RENOVATION, THIS IS
YOUR CHANCE TO ENHANCE
YOUR BRAND ON CHICAGO’S
MAGNIFICENT MILE.
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ANCHORED BY CHICAGO’S
HIGHEST SALES VOLUME
DEPARTMENT STORE

MAG MILE’'S BEST INTERSECTION
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THRIVING ENVIRONMENT
FOR BRANDS SEEKING HIGH
VISIBILITY AND ENGAGEMENT

THE SHOPS AT NORTH BRIDGE,
TOTAL FOOT TRAFFIC HAS

CLIMBED TO OVER 5.1 MILLION
VISITS (2025), VISITOR TRAFFIC
CURRENTLY UP 30% YEAR- OVER-- ;

THE LANDING -THE PREMIER BAR OPPORTUNITY LOCATED AT THE SHOPS AT NORTH
BRIDGE MICHIGAN AVENUE ENTRANCE, WELCOMING GUESTS AS THEY ARRIVE.
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FLOOR PLAN

GROUND LEVEL: THE LANDING
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INTERIOR MALL CONCEPTUAL PLAN - SUBJECT TO CHANGE

= |, S— L—
ESCALATORS
TO UPPER
LEVELS OF
THE MALL
. Il =
BENREPN 1.
@ - '
S = o Q
@ @ DD NCOR;I';H
_ MICHIGAN
= ENTRANGE
a BAR BAR
-,
9 T
] 8
A . ;
@ )
D) N
o 1

A CENTRAL ROLE IN TH
BRIDGE REVITALIZATI_Q'N"

THE LANDIN

ANCHORS THE RENEWED CUST
SETTING THE TONE FOR THE PRO
TRANSFORMATION -'

DESIGN SEAMLESSLY CONNECTS TO
REVITALIZED DINING DISTRICT ON |
FLOOR

THE PREMIER BAR / CAFE OPPORTUNITY

LOCATED AT THE SHOPS AT NORTH BRIDGE
MICHIGAN AVENUE ENTRANCE, WELCOMING_
GUESTS AS THEY ARRIVE.




DESIGN PLAN

GROUND LEVEL: THE LANDING

Decorative Metal Shroud
+ Lighting (Above)

Accent Walls:

Metal Panel w/ Vertical Metal Accents

Fluted Glass Back Wall
+ Metal Floating Shelving

Rear Existing Ledge
Existing Black Marble Ledge w/ seating

L

Bar - Metal Panel w/ Metal Pipe Detailing

Lounge - Mixed seating

INTERIOR MALL CONCEPTUAL PLAN - SUBJECT TO CHANGE




JOIN THESE
TOP BRANDS

On Chicago’s Magnificent Mile, The Shops at North Bridge is
a premier four-level shopping destination anchored by one
of the top-performing Nordstrom stores in the world.

Be part of the transformation of the Shops at North
Bridge’s Dining District — where bold new culinary ideas,
vibrant atmospheres, and elevated taste experiences
will reshape the future of Michigan Avenue.

Flexible leasing options range from +480 square feet.
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NORTH
MICHIGAN AVENUE

RANKS #1 IN ANNUAL PEDESTRIAN TRAFFIC*

+30 MILLION VISITORS

Have been to North Michigan Avenue over the past year, which is outpacing visitor
metrics from Upper 5th Avenue, Union Square, and the other top U.S. high streets.

DEMOGRAPHICS 1 Mile Radius

479,665 108,239 $192,424

Daytime Population Residential Population Average Household Income
OVER 35 HOTELS + 9,000 keys - within 1 Mile
0 G % $
/“al'l'loﬂ FOUR SEASONS
THE GWEM HOTEL THE RiTz-CARLTON® Tottls and Fovsorts
THE LANGHAM THE PENINSULA PARK HYATT®
CHICADD CHICAGO

*(Source: CBRE and Placer.ai, a leading provider of location analytics and foot traffic data).
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STEPHEN ANSANI .|
+1312 9351907 | stephen.ansani
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the property and verify all information.
Any reliance on this information is
solely at your own risk. CBRE and the
CBRE logo are service marks of CBRE,
. All o her marks. idisplayed on this
ocumeh are the property of their
pective owners, and the use of such
%gos does notimply any affiliation with
~=weorendorsement of CBRE.Photos herein
are the property of their respective
owners. Use of these images without
he jexpress written consent of the

$ prohibited.




